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Take aseat

Scuipturol rockess ond Sidies clossics, skull potternsand
knotted cord. .. Design experts Gareth Williaoms and Stephen
Bayley ond sports writer Anno Kessel find Themselvas sﬂﬁng
comfortably on 12 Vary different chairs, By | [
Photographs Alun | ciar Styling St

fram laff)
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oar Forniiture desbgners, producing a new
chalr is & ough call. Arguably, ivs an
EXLEanCOL eXercise —a vain atten
reinvent the wheel, How can designers
imprave on 50 univerasl and timeless design
ak the hasle srmichiir or recliner? As Stephen
Bayley, the Obserer's design eritic, says, ‘Unless
there’s am irmminent breskdhoegl in human
amtormy @ new chair will never be fnnovative.”

Yet this doesn't deter designers from taking
up the challenge, Every yesr - and to much
fanfare at the Milan Fumiture Fair— new
chairs are unveited, Theie manufactizers are
quick fo clat they have bmken new ground
throngh the experimental man pulation of
taterinly or thesagh the introduction of new
eoboers {for thit sessun 4t least] or shape.
Persanal raste largely determines what chades
wie buy, although this iy also nfuenced by
aehion and the chairs® desirability ag statue
symbale. ‘Teathir b no Jonger the dominating
uphobstery fabrle,’ soys Andrew Kidd, deputy
editor of Cubinet Maker magazine. ‘It's
giving way to Horads inspived by the wgne
for vintage patterns. Cobmrs ure clean: frosh
pinks and pea greens and charcoal grey.!

Yet functivnality remaing & ki concerniif £
we'ne just-fopping into a chair for st and 4 §
fag, comfort may notbe sssentil, butitmos: =5
cerminy is ifwe're watching s DVD ar setiling =
oo 1 goosd boak: Bven thome whoshop
at high-end fiurmiture shops s¢t greut stare by
comfort: “When peapie by aur chisirs, their
main criterion isfunctionality,’ soys Tony
Cumningham, cocowser of Landon farmiture
whop twentytwentyane, which stocky 20th.
conturyclagsicn. Nt come sesthetics — shape &
und fabiric, Another draw 18 the “eelebrity*

ol the plece; cstomers will often he Bmiliay
“wiith the deslgnet’s stutus and the brand value
associated with o manufaciurer. Our adyice

o custtemiers afier 4 design classic in b buy
the Sicenined versbon of an Sonie design — =i
L esidesed by the desigrier or by bis of hee
esinie — ax you get what you poy for” From

8 calleeting point of view, buying an sriginal
o Ticetsed virsion tuilsey thee resdle valoe, »
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